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Westfield Country Club is owned and operated by Westfield Group. According to their website, the vision of Westfield Group and its related businesses is, “a customer-focused insurance, banking and related financial services group of businesses. Our winning vision embraces innovation and opportunities in a changing world” (About Us, 2012). The mentality of client based service, innovative business strategies carries over to Westfield Country Club. Westfield Group’s vision further states their “strength comes through relationships we have built with employees, business partners and customers. The product we offer our customer is peace of mind and our promise of protection is supported by a commitment to service excellence provided by an exceptional team of diverse people” (About Us, 2012). Once again, the country club assumes a similar mission to outstanding customer service, pride in overextending for the sake of customer care as well as working as one unit to run a business. This idea of teamwork is further echoed in Westfield Group’s vision, when it states that, “our success will be based upon sharing knowledge, building trust, ethical conduct, financial integrity and respect for people”(About Us, 2012). Through daily team meetings with the fellow interns or with my bosses we organized the plan for the day and communicated to each other various responsibilities. It took trust and communication to run every day smoothly and allow us as staff to put the members and clients first. This is what made the customer’s experience a success. 
Westfield Country Club, while it carries the same principles and values on which Westfield Group was built, is a different business than insurance. The country club incudes many amenities for its members. For example, the country club offers 36 holes of pristine golf, a dinning restaurant, Olympic size swimming pool, the Westfield Inn for lodging, Westfield Fitness Center and Blair Conference Center. According to Westfield Country Club’s website, “our reputation for “doing it right” permeates the club from our professional staff to our impeccably maintained property” (Westfield Country Club 2012). The exclusivity of Westfield is what also helps to promote the club as being one of the most elite in Ohio. As reiterated by Westfield Country Club’s website, “Each member enjoys highly personalized service and the sincere interest in their needs. The club has been successful through listening to our membership to help define the future of the club. This philosophy and our unparalleled golf have made Westfield Country Club one of the most desirable and exclusive memberships in northern Ohio”(Westfield Country Club, 2012.) Each day the other interns and myself went above and beyond what was asked of us in order to ensure customer satisfaction. During days when major outings occurred at the golf course, I was available for any request or concern of the parties involved. Whether the job required me to come in early or stay late that was the Westfield way. It is this mission and vision that has made Westfield Insurance and Westfield Country Club so successful. 
Westfield Country Club holds a rich history in the historic town of Seville, Ohio. The club first opened a 9-hole course in 1937. The initial goal of the company was to provide, “a unique, relaxed atmosphere for employees, agents (insurance) and members to enjoy one another’s company, strengthen friendship and establish lasting business relationships” (About Us, 2012). The focus around a place where business networking could take place along with relaxation has stuck and holds true for today as well. As the sport of golf began to strengthen in popularity around the world, Westfield started to change and renovate with the changing times. Each new decade from 1950- 2010 has brought needed renovations and updates. It has been the commitment to growth and flexibility that has helped Westfield Country Club survive through times of recessions when other golf clubs seem to fail. One great accomplishment of the course is hosting the 2001-2007 Junior PGA Championships. This is a prestigious event for junior golfers in which qualifying is very difficult. In order to host such an event, Westfield Country Club had to pay a one million dollar host fee. Many soon to be famous young golfers graced Westfield Country Club’s facilities during 2001-2007. It is a rich history on which Westfield Country Club was built, and this foundation has allowed it to stay strong. The ability of Westfield’s staff to provide remarkable customer service daily will continue to propel Westfield Country Club into the future. 
Westfield Group hired me as an intern in the hospitality section of their country club under the direction of Jason Martin, the sales and marketing coordinator. Martin is also the Assistant Golf Professional. The job description was vague and only gave a general idea of the responsibilities. The responsibilities included: marketing, computer work, filing, and some event planning. Golfing has grown to be one of my favorite hobbies so the idea of being around it all day was exciting. I was anxious to get started while nervous as what to expect.  

The experience I gained at the country club was everything and more. The hands on approach Martin and his staff was more than I could have hoped for.  My job duties covered an array of responsibilities. My daily duties included but were not limited to paying tens of thousands of dollars in bills, creating different marketing materials, running golf outings and everything in between.  Martin’s main responsibility was booking, marketing and running retail golf outings. Being Martin’s intern meant that these were my main objectives as well.  Over the course of the summer we conducted over thirty golf outings, ranging from twenty participants up to three hundred spread over both courses. We would have anywhere from one to three retail outings a week. These outings are the main source of income for Westfield Country Club. Even a small outing can bring in thousands of dollars in greens fees, beverage and food profit as well as clubhouse sales. On days when outings occurred I was always available to do what was needed. If tables needed set up or golf carts needed moved I did it. The duties of the day ranged from greeting guests to communicating with the kitchen staff over lunch and dinner times for the golfers in the outings. This quick decision environment has definitely helped me improve my communication skills as well as planning skills. 
The work that goes into putting on a golf outing is extensive. The process starts several weeks or months in advance. Martin would receive information regarding an outing; once he got the information he would pass it off to me to plug into our computer program Jonas. This computer program was a vital part in the operations of running these events. Jonas is a computer program that is companywide and allows the user to reserve a meeting room, the golf course, cart barn, banquet room, beverage cart, and ext. This includes other hospitality and event services that we offer. The information is input into Jonas and creates a B.E.O or banquet request order and this information is distributed and accessible to all parties involved in hospitality operations. This includes the ground crew, food and beverage, event staff, locker room attendants, and many more. This is an important step of sharing knowledge to the different departments so that these events go off without a hitch. 
When an event is coming up, I will receive an email the day before in an excel document. It is then my job to create personalized cart signs, scorecards and proxy markers for on the course, along with name tags for the locker rooms, and a master list of foursomes and alphabetical list for check in. On event days I arrive at work around six or seven in the morning, depending on the size and start time of the event. I help pull and stage golf carts prior to the guest arrival. Then I run down the B.E.O and double check to make sure food and beverage is on point and things are running on time. In addition, I continually check the grounds crew to make sure the golf course, driving range, and practice facilities are in pristine condition. Then I would help check in our guests and direct the cart barn personal as to what cart to place golf bags on. Check in is an hour prior to the event. I like checking in the golfers, as I am on hand to help assist and answer our guest questions. After the golfers shotgun I would head to the office to answer voicemails and emails along with other odd tasks that will consume my time for a half hour or so. This allowed time for the golfers to settle in. I would always have a radio connected with food and beverage, golf pros and event staffs along with the outings contact person, in case there was a problem with the outing that needed to be taken care of. These days are long but extremely fun; it kept you on your toes and out of the office. When there are not event days, or I am not plugging information into Jonas, there are usually marketing materials to create for member outings, different inventory and cleaning projects, general office duties or getting ready for the next week’s events.  

The internship with Westfield Group was instrumental in not only my personal development but also my professional development.  The internship helped to bridge the gap between the classrooms and the business world. It has aided me in moving from the setting a college classroom to the corporate setting of the future. The internship has helped me build confidence in myself that I cannot only plan event, but I can take the necessary steps to see it through until the end. In addition, I now believe in the idea that I would be employable in the business world. There was a worry that maybe Tiffin University had not properly prepared students for the ‘real world.’ The internship rid me of this physiological fear. I have been able to see that the lessons and curriculum at Tiffin University apply to corporate business. Every day at Westfield Group was a day to tackle obstacles and improve as a person and a professional. 

The Westfield internship was a great opportunity to work on my own personal and professional development.  Self-confidence in the corporate setting was probably the single greatest obstacle that I over came. Being able contribute in a positive manner; brainstorm, and problem solve created confidence that I belonged in this field. I feel that I can hold my own in the business world. Human relations, the ability to observe, learn and interact with the general manager was all skills that I will take away from this experience. Furthermore, engaging in daily decision-making situations with my mentor and leader as well as other top management in the office on a daily basis proved to be very beneficial. Understanding how to interact with managers, other employees, and guests in the corporate world will go a long way in future endeavors. The plethora of personal and professional development experience gained during the internship will prove invaluable throughout the rest of my life and career.  

During the course of the internship there were several different experiences that directly or closely related too many of the classes in my undergraduate studies of sports management and marketing.  Since I was helping to put events on, one class that I drew on for knowledge was event marketing. Many of the concepts for that class such as running events, problem solving, managing event staff, set up and marketing were used multiple times. Sports management classes from set up, to tournament brackets and facility design as well as layout were paramount in the successfulness of these events. The core classes in business also came into play in different situations from managing people to accounting to paying bills and working within a budget. These were all vital concepts contributing to my success as an intern.   
Westfield group as a whole has a very unique corporate culture. At first I thought everyone was extremely friendly and went out of their way to help because they knew that I was a new employee. However with over 2,500 employees throughout their compound the culture never changed no matter what department you visited. People in the main offices or other departments that had no idea that I was new, still would say hi and smile when you walked by. I believed this was because I was a new employee, however this friendly, caring culture continued everyday by every employee; it was contagious. Part of the culture is also a result of the management structure. The Westfield Company has a CEO and other top management. Within the country club there is a general manager, then food and beverage manager, the chef and two other managers, three interns then seasonal event staff. Westfield has flat lined the corporation, as to where the CEO wants to and is called by his first name, along with all the other “mangers” which are called leaders rather than managers. The entire company’s CEO to seasonal employees is on a first name basis. 

Jason Martin was my supervisor, as described before he is the sales and marketing coordinator. I could not have asked for a better company, or mentor for this internship. Martin is a well-liked, respected member of the country club team. He is a real people person that is excellent with forming professional relationships.  He knows his craft well and enjoys putting these events on and being around the guest and the golf course. The only weakness that I observed was he tended to sometimes procrastinate on some tasks and rather take care of them himself rather than delegate some of these simple tasks to the event staff. I had a lot of creative freedom, I would run ideas and different things by Martin; some were successful and others took two to three attempts but I was in close contact daily. I could ask any question and receive an answer or feedback immediately. 

My internship at Westfield Country Club has been the best experience I have had in college. The real world applications and hands on experience I have gained from such an opportunity will prove invaluable in my professional future. Not only has working at Westfield taught me many great business skills but it has also influenced my career aspirations. I am very much interested in golf club management and business. Westfield has allowed me to see what goes on behind the scenes of the every day operations of a country club as elite as Westfield. The environment and quick-decision atmosphere is one that I would love to find a career in. I very much enjoyed going to work everyday, experiencing new things, networking with new people and discovering my passion for business management. I would recommend this internship to any person with a love of sports and working with people. I would advise this person to be willing to do any job that is asked of you and to look for opportunities to take the initiative for planning events. In addition, I would tell them to be willing to work as a team but be independent enough to be able to make quick decisions on your own. Finally, you will get out of your internship what you put in, so give your best effort and it could be the most rewarding experience you have had thus far while at Tiffin University.   
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